
MARKETING OF BEDDING PLANTS*

The bedding plant growers of New Brunswick,
Canada have formed a New Brunswick Bedding Plant
Marketing Board to regulate the marketing of bedding
and vegetable transplants within the Province.

Every producer and distributor must register and
obtain a license ($5.00) from the marketing board.

Producers marketing in the area without a license
will be prevented from doing so by seizure of the
plants.

A Price Advisory Committee has been selected and
has the power to recommend maximum and minimum
wholesale and retail prices. The prices are then fixed
by the Marketing Board. At present, minimum prices
have been established, but no maximum prices apply.

A marketing service charge of two cents per dozen
or parts of a dozen will be levied. The service charge
shall be evidenced by a seal attached to each pack.

This article was reviewed by Dr. R. W. Judd, Jr.,
Extension Horticulturist.

Editor's comment: Connecticut growers may wish to
note the minimum prices quoted here and compare them
with the costs of production reported in the March issue
(No. 57) of the Connecticut Greenhouse Newsletter.
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Jiffy-7's are compressed peat pellets, encased in
a nylon net, that when wetted expand into a net "pot"
filled with peat moss. Plant growth is good in these
containers limited only by the physical size of the
root ball. Wetting is not particularly difficult but
proceeds faster if warm water is available. Misting
also seems to be superior to a coarse stream of
water in initiaUy wetting the pellets. Jiffy-7's do
not require constant feeding to support plant growth
and nutrient retention is sufficient to provide adequate
shelf life. Also, plastic containers holding 6 or 10
Jiffy-7's are available as a marketing package.

Jiffy Belts are similar to Jiffy-7's except that
they are rectangular and have the peat fibers oriented
vertically during manufacture. This makes sticking
of cuttings easier. Jiffy Belts are intended as a
rooting medium and no retail market containers are
provided.

The BR-8 block is composed of plastic impreg
nated cellulose fiber and consequently has the mois
ture holding capacity and limited nutrient holding
capacity of the cellulose combined with the stability
of plastic. BR-8 blocks are molded in strips of 12
for use with cuttings or transplants, or 18 for seeding.
Several different hole sizes are available in the 12

block units while the 18 block unit has a single shallow
hole for seed. Blocks are also available with four
holes of different sizes to reduce the inventory pro
blem.

BR-8 blocks work well as a rooting medium as
long as the cutting fits snugly in the hole. For
transplants, only the larger hole sizes are practical
as it is very difficult to get the seedling's root system
into the smaller sizes. All but the finest seed can be
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These were the first commercial prepackaged
growing media. They were quite conventional in
composition, being for the most part the same mix
tures of peat and vermiculite or peat, vermiculite
and perlite that the grower was preparing himself.
Because they were based on well-researched com
ponents, these commercially prepared, soilless
mixes were quite successful.

The main deterrent to their widespread use was
the small container size and the high cost. Much
of the cost factor was the result of shipping cost,
the very light weight and high bulk of the product
filling the carrier volume before the charged weight
was reached. Efforts were made to overcome this
disadvantage by compressing the mixes into bales.
This was quite successful in reducing costs.

Another approach to overcoming the high shipping
costs was combining the growing media in com
pressed form with the growing container. Redi-
Blocks were such a product. These combined a com
pressed peat-vermiculite block with paper market
pak. The block was compressed to a size that per
mitted it to be placed in the bottom of the pak and
the paks nested just as if they were empty. The
container and media could be shipped and stored in
the area required for the container alone. After
unpacking, the blocks were wetted and they expanded
to occupy the full volume of the pak. They would
produce plants equal in quality to those of conven
tionally handled mixes.

The idea of a single unit as both media and con
tainer was expanded when several propagation units
intended for rooting cuttings were adapted for use
in bedding plant production.
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Sample prices for 1973:

Cell pack 806

Market pack 144
Geraniums

Wholesale

0.55 (pack)
4.20 (flat)
0.67-0.75

0.67-0.83

Retail

0.79 (pack)
6.00 (flat)
0.99-1.09**

0.99-1.25

Discounts: A discount of 10% off retail price to
business establishments buying for their own use
and purchasing less than $150.00 of plants. Ceme
teries, government agencies, schools and businesses
buying more than $150.00 worth may buy at wholesale
prices. Lanscapers are to be considered as retailers
and may buy at wholesale prices.

* Condensed from Nova Scotia Greenhouse Newsletter

#2, February 1974.
** Province is divided into four districts and prices

may vary.


