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Illinois has long had its
own Youth Education Pro

gram in Horticulture —
through 4-H Club work.
You'll be amazed to reed
that 3,315 young folks in
our State were enrolled in

flower arranging projects
last year.

ILLINOIS FLORISTS AND YOUNG PEOPLE from
age 10 to 20 have a unique opportunity in flower arranging.
Our state is one of only two in the nation offering a fully
implemented 4-H program in Flower Arrangement.

Club members learn to arrange flowers by following
the lessons in the 4-H manuals and by attending club
meetings. Florists, by encouraging and actively partici
pating in this program, can help train these young people
for careers in flower shops. And they can promote the use
of flowers—not only by the youngsters, but also by their
parents and friends.

Nature Of The Program
4-H represents the largest organized group of rural

youth in the world. There are over 70,000 members in
Illinois and more than 2'/i million members in the United
States—with 4-H Clubs in every state. 4-H is also active
in over 50 countries of the free world. At present the most
striking development in 4-H is its expansion into urban
areas.

The U.S. Department of Agriculture sponsors 4-H Club
work. In Illinois, the College of Agriculture of the Univer
sity of Illinois, through its Extension Service in Agricul
ture & Home Economics, cooperates with the USDA in
directing 4-H Club activities.

Illinois counties are grouped into five districts for
administrative purposes. At the county level, 4-H work is
organized by the home adviser, the farm adviser, and
their assistants. The individual clubs are the units of
instruction. Each club has a volunteer leader who is
especially proficient in one or more subjects. Although
there may be from 5 to 100 members per club, more
frequently there are only 10 to 25.

Club work is organized around projects. In Illinois
there are 99 projects offered. These range from such

Home Economics subjects as flower arranging, sewing
and cooking, through Agricultural projects such as auto
motive care and safety, beef cattle, dog care, poultry
husbandry, and tractor maintenance. Members of 4-H
Clubs may enroll in one or more projects at a time.

Agricultural projects include fifteen dealing directly
with Horticulture: 1 on indoor gardening; 2 on flower
gardening; 8 on home grounds improvement; and 4 on
vegetable and fruit gardening.

Projects In Flower Arranging
The two projects in flower arranging, both entitled

"Arrangements the Year Round," are directed by Home
Economics personnel. The first project is for beginners
below high school age; the second is an advanced project
for those of high school age. Each youngster enrolled
receives either the beginning or advanced instruction
manual. These outline and illustrate the principles of
flower arranging and give the requirements for completing
the project.

The beginner in a flower arranging project must meet
these requirements:

1. Study containers and holders and their uses.
2. Make at least 8 arrangements; more are required for

the special achievement record.
3. Collect 12 or more pictures of arrangements in a

scrapbook.
4. Give a demonstration of flower arranging at a club

meeting.
5. Exhibit one or more arrangements at the club flower

show, county fair, or the state fair.

The advanced project is a continuation of the one for
beginners. At least 14 arrangements must be made, in
cluding ones for specific uses: sick rooms, dining rooms,
bedrooms, churches, corsages, etc. The member again
must demonstrate before the club and enter arrangements
in one or more flower shows.

Project work in some clubs continues throughout the
year. In others meetings are held and instruction is given
only during the summer when schools are not in session.
Many clubs conduct tours that visit gardens, greenhouses,
flower shops and flower shows.

Opportunity is given for showing flower arrangements
at the county 4-H Fairs. All arrangements are judged
and the winners are eligible to enter competition at the
Illinois State Fair in Springfield. If a large number is
enrolled in flower arranging projects in a particular
county, several persons rather than just one may go to
the State Fair.

4-H At The State Fair
Attendance at the Illinois State Fair in Springfield

represents the culmination of the year's work in all 4-II
projects. A dormitory accommodating 1,800 persons is

(continued on page 2)
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NEW MEMBERS—WELCOME!

38 Signed Up Already This Year

Max L. Allison, Kansas State Univ., Manhattan, Kans.
Lincoln Park Conservatory, Chicago, III.
Leonard & Don Anderson, Anderson Florist, Galesburg, III.
Garfield Park Conservatory, Chicago, III.
Martin Heidtke, Village Florist, Chicago, III.
Marquette Park Greenhouse, Chicago, III.
James McMorris, Prospect Florist, Peoria, III.
J. W. Haase Florist, Inc., Peoria, III.
Clifford Flanagan, Flanagan's Flowers, Peoria, III.
Auge Floral Co., Ft. Madison, Iowa.
Kinzel Flower Shop, Alton, III.
Eureka Greenhouse & Flower Shop, Eureka, III.
H. Joe Letterman, Indianapolis, Ind.
Henry Zielinski, Bud's Greenhouse & Garden Shop, Park Ridge,

III.
Edward N. Fischer, Flowers by Fischer, Collinsville, III.
Dean R. Granwan, Chicago, III.

ADDRESS CHANGES should be reported to the I.S.F.A.
Secretary without delay. A new addressograph plate will bo
made immediately, assuring you of prompt delivery of tho
Bulletin and other Association communications.

4-H Flower Arranging
(continued from page 1)

provided on the fair grounds for the 4-H county project
winners. It includes a cafeteria, display space, and
recreation facilities.

It is the policy of the state leader in the flower
arrangement project to make the State Fair experience
largely an educational one. A 3-day program is planned
to broaden the youngster's experience. In line with this
goal, a 2-hour demonstration in flower arranging is given
by an expert designer. Each person also brings enough
flowers, materials and containers to the Fair for four
arrangements. These arrangements are made in a work
shop atmosphere, with an experienced designer on hand
to offer suggestions and helpful criticisms.

When all floral pieces are completed, a critique of
selected arrangements is made before the group and the
general public by the expert. Each youngster then picks
his best arrangement and displays it himself during a
"Flower Parade" on the auditorium stage. This Parade
has become one of the most colorful and popular features
of the Junior State Fair. These arrangements are then
placed on display for viewing by 4-H members and the
general public. The 4-H designers also are taken on
conducted tours of the commercial and amateur flower
shows held daily on the fair grounds, and of the profes
sional and amateur art and photography exhibits. These
tours round out their educational experience in art princi
ples and give them a chance to see the work of other
arrangers and artists.

In 1961, 153 girls and 2 boys attended the Illinois
State Fair by virtue of their abilities in flower
arranging. They made over 600 flower arrangements
while there. These pieces and portions of their
educational program were viewed by over 25,000
visitors to the Junior Fair.

Illinois in 1961 saw 2,230 enrolled in the beginning
project in flower arranging. There were 1,085 in the
advanced project. These flower arranging projects, which
began modestly in 1946, are now competing successfully
with the long established and popular cooking and sewing
projects, and with the most glamorous choice for girls—-
the modeling of clothes which they have made themselves.
Interest in the flower arranging projects should also
increase as more leaders trained in this art become
available.

Helps The Florist
4-H Club projects and activities are sound educational

and moral forces in our communities. They stimulate
our young people to study subjects not covered in ordinary
school work, and their spare time is filled with worthwhile
and wholesome activity. For these reasons alone, 4-H
endeavors deserve the support of florists.

But the flower arranging projects make other
potential contributions to the floral industry. First of
all, the thousands of young people enrolled have
expressed an implicit interest in the use of flowers—
and all become potential flower buyers. The parents
of these 4-H'ers are also directly exposed to the proper
use of flowers. This is flower promotion at its best.
The 4-H flower shows at the local, county and state
levels give flowers a large exposure to a great many
interested people too.

Perhaps of even greater importance is the training
of young people in flower arranging at an age when they
are interested in choosing their careers. We do not know
how many youngsters have gone into flower shop work
because of their 4-H experience. But the writer is
personally acquainted with four young people in the 4-H
program who began working in flower shops last year.

v^
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COUNTERFEITING HAS RISEN sharply, according
to the U.S. Secret Service. Agents seized four times as
many bogus bills in l!)(il as in 1900, and confiscated
phony coins have doubled. Most fake bills were "tens"
and "twenties," and the coins, quarters and halves.

Protect yourself by having your money handlers be
come knowledgeable in detecting counterfeit currency.
Send for the booklet, "Know Your Money," from the U.S.
Govt. Printing Office, Wash. 25, D. C. "(20 cents).

(Fi rm1s Name)
TODAY AND SATURDAY 9 ..m. to 9 p.m.

SUNDAY 1 p.m. to 5 p.m. tno lol.l Sun.'.-.,• cr-l, I

Give them the gift that keeps on
giving - - - keeps on living - - -
Midland's new floral idea that allows

you to have flowers delivered locally
at only half what you would
ordinarily expect to pay. Phone your
order or call at our shop. Of
course you may charge it.

FREE GIFT FOR THE LADIES 1
See our

decor

displays
ating you

of the
r hom«

jsend-, 0

for the
f tttnu for
holiday)

Every delivery will be

accompanied by on

eppropriate card signed

by you.

^£ Look What She Will Receive
"^ \ Cce.S— Christmas Permanent Arrangement 4.00

j- ^ ^^£ Dee. 18—Three Bloem Peimettia 3.75
v6 (Cj^B|k '"••5 ~0n« D°«" *"•» 4.00
kWS^l. Jon. 19 —Flowering Cyclamen 4.50

Fob.2 — Cut Muini 3,50

Feb. 16 — Mum Flant 4,50
March 16 — Spring PermanentArrangement 3.50
April6 — Freih Flower Arrangement

In lloeger Vote _ 5,50

Yes- - -it'strue Apiino—no-.rin.Tui.pMom 3.50

42.25 ^ngc «"~3
-orth of quolltr fle-ers M ^^M S »V Celivenei to b.mode on
delivered ta your wif;, J^Lm ^^f ,he '"" ontl ,m"i F""-y»
relatives er friendi for only of the month.

Ecchdelivery is a "blcominsurprise" that willkeep yourhome full of flowers during the leng winlermonths.

All ore of the very highest quclity available. The price ts low becouse we can order m advor.ee just what w.

need. Nothinc is wasted ond we pass the savings on to you.

IMPORTANT! — We knowyou'regoing to be pleoscd, but you maycancelyourmembership at any time.

MANY OTHER CHRISTMAS FLORAL IDEAS

Choic.Roi. BowlerBud Vaio CQi
With Freih Cut Rose J>

Bird Feeder with 5 Lbi. CQ»
Wild Bird Feed Both i»0

Red Ruieui llerge bunch! J 5

(Fi rm Name
& Address

Flower Club promotions haven't been utilized to any extent
in our industry. Yet the/e may be somo potential in this general
idea. Here is the advertising used by one adventuresome retailer
in connection with a plan he inaugurated last Christmas.

TAPE WRITERS, such as used by electricians to label
circuits, come in handy in our business too. They use
rolls of narrow plastic tape, with an adhesive backing.
Letters and numbers etched into the tape stand out in
white on the colored backing. It's a neat and convenient
way to make price tags for pot plants, to label foliage
plants, etc. And if you desire, the tab can be peeled off
at sale time and reused. The machine, a simple hand-
operated device, is useful around the greenhouse and
garden too for labeling varieties, pieces of equipment,
and the like.

CARE CARDS with gift plants that leave your shop
are highly desirable. They may contribute to greater
satisfaction and enjoyment from the plants—and cut
down on "kick-backs" from disappointed customers. Care
cards are inexpensive to buy, or you may want to work
up forms of your own. UI Circ. 801, "FLOWERING GIFT
PLANTS—THEIR CARE & HOW TO REBLOOM THEM,"
also serves the purpose. This publication sells at 15 cents
per copy: but you can obtain them at a lower price in
quantity orders from the Agr. Information Office, Univ.
of Illinois, Urbana.

Growers' Corner

THE USE OF GROWTH RETARDANTS

ON POINSETTIAS

By Dr. J. B. Gartner, H. F. Wilkins, & G. D. Coorts

IN THE PAST FEW YEARS, there has been considera
ble interest in the use of chemicals to retard plant growth.
USDA researchers pioneered in this work and found a
number of effective dwarfing agents. Among them were
CCC (2-chloroethyltrimethylammonium chloride) and
PHOSFON-D (2,4-diehlorobenzyltributylphosphonium chlor
ide). The main advantage in using such materials on
certain chrysanthemum varieties, early propagated poin-
settias, lilies, and other pot plants is that they may pre
vent excessive stem elongation.

The USDA demonstrated excellent control of height
in poinsettias with CCC. Phosfon is now used commercially
in pot mum production, and has also been reported to
be effective in dwarfing poinsettias. However, further
tests were needed to establish which of these materials—
CCC or Phosfon—is more desirable for eliminating ex
cessive stretch in poinsettias, and to determine optimum
application rates.

Cooperative Effort
During the past season, the UI Division of Flori

culture & Ornamental Horticulture cooperated with the
Society of American Florists and the manufacturer of CCC
(American Cyanamid Co.) in nationwide testing to deter
mine the effects of this material on poinsettias in various
concentrations and as grown under different soil and
climatic conditions. Comparisons were also made with
Phosfon. From results reported in all parts of the country,
it was hoped that more concrete recommendations could
be devised for specific production areas.

Illinois Tests

Rooted cuttings of the variety Barbara Ecke Supreme
were received from California (courtesy of Paul Ecke)
on Aug. 1(>, 1961. They were potted up immediately in

(continued on page 10)
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Poinsettias. ..

(continued from page 9)

4-inch pots, using a standard soil mixture (3 parts soil,
2 parts peat, 1 part sand).

Phosfon-D, a powder, was incorporated into the soil
mix at the time of potting. A concrete mixer was used
to ensure thorough mixing. CCC, a liquid, was not applied
to the plants until 20 days after potting, with subsequent
applications at monthly intervals.

Five solutions of CCC (50 percent material) were
made up according to the manufacturer's recommenda
tions. One-half cupful (4 fluid oz.) of solution was applied
to each 4-inch pot per treatment. The dilution rates for
CCC are shown below; also the application rates for
Phosfon. In the tests, Treatment 1 plants received no
CCC or Phosfon.

Treatment

I

2

3

4
5

6

CCC

Solutions

Control

J£ {I. oz./3 qts. water
% fl. oz./3 qts. water

1 fl. oi./3 qts. water
1% fl. oz./3 qts. water
2 fl. oz./3 qts. water

Phosfon-D

Control
1 gr./cu. ft. soil
2 gr./cu. ft. soil
3 gr./cu. ft. soil
4 gr./cu. ft. soil

The growing plants were liquid fertilized at approxi
mately 3-week intervals, according to soil test results.
A 4-hour period of supplemental lighting was given each
night from Sept. 20th to Oct. 10th. The crop was then
shaded for 2 weeks from 4:00 p.m. to 8:00 a.m., begin
ning Oct. 10th. When temperatures could be controlled,
the poinsettias were grown at a night minumum of 62° F.

Observations And Results

By Oct. 6th definite dwarfing could be observed in
CCC Treatments 5 and 6 (1% & 2 oz. per 3 qts. of
water), and by Oct. 20th some effect was noticed from
the lower concentrations. It also became evident early
in the trials that plants treated with CCC had darker
foliage than the controls—a desirable attribute. After
the second application of this material, it was decided to
divide the CCC-treated plants into two groups, one of
them to receive a third application. The purpose was to
determine if a third application was actually necessary,
and to see if those plants receiving only two treatments
would "grow out" of their dwarfing.

With Phosfon-D, no apparent control of plant height
was observed until mid-October, and then only at the
highest rate of application (Treatment 5).

CCC Effective—This material gave satisfactory results
in controlling the height of poinsettias. Two applications
using the solution with 1 oz. of CCC per 3 qts. of water
appeared to give the best results (see Table I.) The
third application did reduce plant height slightly more

TABLE I. Average Height and "Flower" Diameter* of 15 Poin-
settia Plants Treated Twice With CCC (Sept. 15 & Oct. 15.
1961).

HEIGHT IN "FLOWER" DIAMETER*
TREATMENT INCHES IN INCHES

1 20.6 11.2

2 15.0 11.0

3 13.8 11.6

4 13.5 11.8

5 12.4 11.3

6 11.0 11.0

*Over-all spread of bracts.

TABLE II. Average Height and "Flower" Diameter* of 15 Poin-
settia Plants Treated Three Times With CCC (Sept. 15, Oct.
15, & Nov. 15. 1961.)

TREATMENT

I

2

3

4

5

6

HEIGHT IN "FLOWERt" DIAMETER*

INCHES IN INCHES

20.6 11.2

14.2 11.2

12.7 11.9

13.? 11.0

10.0 9.9

10.3 9.0

*Over-all spread1 of bracts.

than two, but not sufficiently to warrant this1 treatment
(see Table II). Furthermore, the plants did not outgrow
the effects of the dwarfing agent when only two applica
tions were made. None of the CCC treatments significantly
reduced "flower" diameter (over-all spread of bracts).
At the two highest concentrations used (Treatments 5 & 6),
there was some decrease in "flower" size. However, at
the lower rates in Treatments 3 and 4 "flower" diameters
were excellent, and there was adequate control of height.

The important advantages in using CCC include short,
compact plants with darker green foliage and sturdier
stems. The shortening of stems comes about through a
reduction of internode length. But the number of leaves
remains about the same as for untreated plants. The
heads also appear fuller because bract petioles are short
ened.

Reports from Ohio State and Mich. State indicate that
with the higher rates of application (1% to 3 oz. per 3
qts. of water), severe crinkling of leaves and bracts and
loss of foliage occurred. This effect was also noted when
CCC was applied too late in the growing season. Our
tests showed very little crinkling, and only at the highest
concentrations. But even here it was not serious or ob
jectionable.

Phosfon-D Less Desirable—This agent did result in
a reduction in plant height; however, adequate dwarfing
occurred only in the heaviest application (Treatment 5).
Serious side effects were an unacceptable reduction in
"flower" size or bract area (see Table HI) and slightly
delayed development.

TABLE III. Average Height and "Flower" Diameter* of 30 Poin*
settia Plants Treated with PHOSFON (mixed with soil at

time of potting).

HEIGHT IN "FLOWER" DIAMETER*

TREATMENT INCHES IN INCHES

1 20.5 II.1

2 22.0 12.5

3 22.6 11.3

4 20.9 11.5

5 16.5 9.1

*Over-all spread of bracts.

Recommendations

From the UI experiments with variety Barbara Ecke
Supreme, it is concluded that excellent results can be
obtained with CCC when used on poinsettias to limit
stem elongation. The recommended concentration for Illi
nois commercial growers to use is % to 1 oz. CCC (50 per
cent) per 3 qts. of water, with % cupful (4 fluid oz.) of the
solution applied to each 4-inch pot per treatment. The
equivalent amount to apply to a 6-inch pan would be
1% cupsful (12 fluid oz.). Two applications are sufficient
for cuttings propagated in July and early August. The
first should be made 2 or 3 weeks after potting when the
plants are well established, and the second 30 days later.
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Typical plants showing the response of var. Barbara Ecke
Supreme to 3 applications of CCC, made on Sept. 6, Oct. 6,
& Nov. 14. Treatments 1 through 6 are represented by the
plants in order from left to right. Photo taken Dec. 21, 1961.

Phosfon-D proved less effective as a dwarfing agent. Pic
tured are representative plants (in order, from I. to r.) grown
in soil receiving 0, 1, 2, 3, & 4 grams/cu. ft. Photo taken Dec. 21.

Our results indicated that a third treatment with CCC,
as recommended by the manufacturer, is unnecessary.
Experiments were not conducted on late cuttings. However,
research reports from other stations show that only one
application appears necessary on cuttings propagated in
late August and early September.

Phosfon-D is not recommended for use on poinsettias.
While the highest application rate in our tests (4 gr. per
cu. fl. soil) did reduce height of the finished plants,
"flower" diameter was reduced excessively and maturity
was delayed somewhat.

Application l«r Mrmbtrihip in the

ILLINOIS STATE FLORISTS' ASSOCIATION

Dato. .19 :...

Enclosed pleas* find my(checl) [money order) for $7,00 ro cover the Annual Membership
fee In the ILLINOIS STATE FLORISTS' ASSOCIATION. Of this fee.$3.00 isio be applied
to a I.year subscriptionto the Illinois State Florists'AssociationBulletin.

Name

Street County

City State

Type of Business (Check epplicable squares):
• Grower D Retailer D Wholesaler

• Other (specify)
Meil to: [>. F. £. Weinard. I.S.F.A. Secretery

100 Floriculture Building
University of lllinoic
Urban*. Illinois

• Supplier

SIGN UP A New Member This Month!

RECOMMENDED APPLICATION RATES FOR
AGRICULTURAL CHEMICALS

By Jtimes A. Fizzell
Ass't Farm Adviser, Cook Count's, Illinois

Material Amount Per 100 Gallons

Aramite I to Wi lbs. (15% W.P.:;:)
Chlordane I pt. (70% E.C.*)

2 lbs. (50% W.P.)
Chlorobenzilate I to Ift lbs. (25% W.P.)
DDD, DDT I to 2 lbs. (50% W.P.)
Dieldrin J pt. (18.5% E.C.)

Vi to I lb. (50% W.P.)
Endrin I qt. (18.5% E.C. plus 4 oz. Triton

X-100)

Heptachlor I pt. (25% E.C.)
I lb. (25% W.P.)

Kelthane I to I A pts. (18.5% E.C.)
I to IK- lbs. (18.5% W.P.)

Lindane I lb. (25% W.P.)
Wi oz. (25% W.P.)—Drench

Malathion A to \A pts. (57% E.C.)
Vj. to % lb. (25% W.P.)

OMPA I qt. E.C.
Perathion I lb. (25% W.P.)
TEPP ,| Pt. (20% E.C.)
Toxaphene I to 1/4 pts. (E.C.)
Diazinon 2 lbs. (25% W.P.)
Ethion 2 lbs. (25% W.P.)
Sevin 2 to 3 lbs. (50% W.P.)
Tedion I lb. (25% W.P.)

Thiodan 2 lbs. (25% W.P.)
Trithion A lb. (25% W.P.)
Botran I to 2 lbs. (50% W.P.)
Captan I to I A lbs. (50% W.P.)
CM-19 16 or 8 or 4 oz. (decrease amount

in hot weather)

Ferbam I to 2 lbs (76% W.P.)

Karathane 6 oz. (25% W.P.)

Maneb I lb. (80% W.P.)

Mildex 6 oz. (25% W.P.)
Morton Soil Drench C 3 oz.

Phaltan I lb. (50% W.P.)
Semesan 3 lbs.

Sulfur I to 2 lbs. (W.P.)

Terraclor I lb. (75% W.P.)
Zineb I lb. (65% W.P.)
Ziram I lb. (70% W.P. or 76% W.P.)

* W.P. = Wettablo powder; E.C. = Emulsifiable concentrate.

CAUTION: These recommendations are correct. But formula

tions and brands vary, so always read instructions on the label
carefully.

MORE TRUTH THAN FICTION

EXCLAMATION POINT: A period that has blown its top.
AN INTELLECTUAL: A man who hears the name Monroe and

thinks of the Doctrine.

HAPPINESS: A handy little habit to have around.
SYMPATHY: What one girl offers another in exchange for

details.

AN EGOTIST: One who suffers from l-strain.

COMPROMISE: When two people get what neither of them
really wanted.

TIME: Something that makes people older—but not necessarily
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MERCHANDISING IDEAS FOR

BEDDING PLANTS

By Dr. J. W. Mastalerz
Perm State University

Rent a downtown store window during the bedding
plant season. Arrange an eye-appealing display about
bedding plants. Use maps to direct customers to your
garden center or greenhouse where the plants' are sold.

Prepare a Gardening News Letter; provide seasonal
tips on growing plants, jobs to do around the house, what
plants to start and when. Mail to a carefully prepared
list of customers you expect to service.

Feature a different group of plants each weekend of
the bedding planl season—develop and promote a petunia
or marigold weekend. Get people to come back more than
once to purchase plants and supplies.

How about presenting a series of lectures on garden
ing with annuals—talk about the cultural requirements of
different species, what plants to use in different locations,
how to design an annual border. Illustrate your talk with
colored slides. Soft pedal advertising, but make sure
people know your name and where you are located.

Conduct an unusual plant show featuring popular
plants like orchids or African violets. Remember that
African violets are the most popular house plants in
America. Use this show to attract customers to your
garden center or greenhouses; sell them bedding plants
during their visit.

Try an Open House at the beginning of the garden
season. To attract attention, feature a spectacular mass
display of a plant or plants in season (40,000 geraniums
in full bloom should attract attention). Publicity is neces
sary to get people out; use newspaper ads, spot radio
announcements. Do not emphasize sales at an open house,
perhaps holding it on Sunday when sales are not permitted.
Stress the fact that plants will be at their peak when your
selling season opens later in the week. Serve refresh
ments—coffee, soft drinks, doughnuts.

Sponsor a home beautification contest featuring an
nuals. Anyone in the community should be eligible, a
customer or not. You can require that official entry
blanks must be picked up at your garden center or green
house. Obtain the services of qualified professional people
or horticulturists as judges. Publicize the contest in news
paper ads—your local newspaper may cooperate with
feature articles and photographs. Contact the editor.

Develop a demonstration area in relation to your
sales area—show how plants can be used in different
situations, demonstrate effects of fertilizers, spray mater
ials, how to grow good turf.

If you are located out of town, print a simple map
with directions in all your advertising and other printed
promotional materials.

Tie-in sales with "how to do it" books. For example,
sell pruning tools with a book on how to prune shrubs.

Serve hot coffee, soft drinks or other refreshments to
create an impression of friendliness. Take time to say
hello to your customers during their coffee break.

Offer free soil testing, bulletins and printed informa
tion related to your merchandise. Your supplies dealer
may have printed material available for distribution.
Promote these services in your ads.

Tie in your newspaper ads with "in store" advertising.
If you use a snappy saying in your ads, display it promi
nently in your store. Try to develop a consistent picture
of your establishment.

Don't forget the kids—provide something for them to
do. It may be possible to keep them out of the busy sales
area.

(Reprinted from tho PENNSYLVANIA FLOWER GROWERS BULLETIN
Feb. 1941.)
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The UNIVERSITY OF ILLI

NOIS joins its sister institu
tions in commemorating the
Centennial of the signing of
the Morrill Act which creat

ed the Land-Grant colleges
and universities of the Na

tion.

"Sound Off!"

(Editor's Note: Our members are invited to contribute lellers tor this

column. Here is your chance to "sound off" on any subject pertinent to
Floriculture—including the I.S.F.A. Bulletin. Please specify if you prefer
that your letter appear without your name and address. Selection of letters
for publication will be at the discretion of your editor.)

LETTER FROM UI ALUMNUS

Dear Dr. Weinard,
I certainly like the Illinois State Florist Association Bulletin.

You and the Association are to be congratulated on such a
fine publication.

Lon Foster, Jr. ('37)
Foster's Flowers & Gifts

Oklahoma City, Okla.

DISTURBED BY ARTICLE

Dear Editor,

Thank you for the time given me on the telephone regarding
our ATOMIC ENERGIZED seeds.

Even before your note of criticism came out (see ISFA Bill.
215, May '61, p. 10), we changed the course of our irradiation
and this year are marketing seeds for stimulation purposes. We
are asking our Research Department to send you three or four
varieties of flower seeds for test purposes in your greenhouse.
We hope that you will give us the benefit of your results.

K. Wayne Graybeal, Pres.,
Oak Ridge Atom Industries, Inc.
Oak Ridge, Tennessee

For an extensive and objective treatment of this subject,
we invite you to read: "ATOMIC IRRADIATED SEEDS—WHAT
YOU CAN EXPECT FROM THEM," by Dr. James L. Brewbaker.
This article was published in Flower & Garden Magazine, Oct.
1961, pp. 12-13. 38.


