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FACTS, FIGURES on the s
PLASTIC FLOWER BOOM

By Vic Ball

boom? We think so!

Consider first that close to $100 millivn worth of plastic
blooms and plants (wholesale value) were sold in the U.S.
during 1960. Not an official figure, but not far off in our
opinion. Furtherniore, plastic flower sales have been increasing
very rapidly the past several years. Perhaps 20-359. Accurate
tigure are scarce. Plastic flowers are not.

Smmm U.S. growers be concerned about the plastic flower

For comparison, the wholesale value of all rea/ flowers and
plants sold in the U.S. during 1959 (USDA Census) was about
$293 nullion. Plastic flowers are as of now, about 15 as big
as real tHlowers in sales.

Many thoughtful people concerned with the business of growing
aund selling flowers and plants are getting uncomfortable about
this rapid rise of “ersatz” flowers. We hear these questions:

I. How much have dollar sales of real plants and flowers

actually been reduced by these “artificials?”

' What of the future? What will plastic flowers do to real
tower sales in ten more years? ) :

s Vhat can (and should) gmw{:n: of real »'aoes and flowers
Jdooto expand sale of their products-—and o prevent “aru-

fscals™ from making further inroads into their market?

s the present rush for plastic flowers a boom-—to be

t wowed by a buse? Or are artificials here 1o stay?

To _et Facts

We recently organized ten men into a special squad of inter-
viewe- s The wn people were from the Ball staff here at West
Chicago. They were from our management group-—buyers, de-
partment heads, plant breeders. All of them &now the flower
bustniess,

We spot checked everyone concerned. Importers, wholesalers,
retarl tlorists, other (non-florist) outlets, even several dozen
housewives were interviewed. Two of the fellows drew the
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All plasaic !

asstgnnent ob "non-home™  users - restaurants,  hotels, stores,
even bars!

Then mssions todig tor answers o the four questions above,

bind o get some background faces on what dhis plastic flower
Lusiness s all about,

It would tike many more people and more days to even ap-
Proschiatull story. Bug, as always, the survey Jid bring our
cortamn basic fucts :

Fuat, here wre i sumanary form the comments and findings
trom cach of the interviewing teams - -tist, those who called on
Hiporters,

Importers” Comments fov -

Plhistic tlowers e nearly all manutaciered overseas. !"[-mg
Ko as probably the Noo 1 osource in quantity, Ttaly produces
tot soonwny Howers but the top quality.  France and other
Euiopern countries aie also involved (Portugal, Greece, Switzer-
Ly Perlaps about vne-half of all U.S. imports are from
Furape, one-halt trom the Orient,

Muost “arubicals™ that are offered in U.S, stores come in
through typical importers, Importers ot course sell 1o whole-
sale distributurs who i turn serve the florists, also food chains,
drug stores, dimie stores, gite shups, auto stores, and many others.
Amencan amporters are pincpally workiog in New York and
San Franasco=-wath some in Los Angeles. s

O ot the most mteresang conunents trom o West Coast
unpoiters UMy puess s about 1097 of total plastic flower sales

are to torses,”

Yiaste tulisge at work,
Plastic has probably  hit
harder at foliage growers
than any other area so far,

One major dime store
chain dues 86 million
a year alone,

One American firm
ride a strong try at
manutacturing in o the
L5, was forced out by
the very cheap labor
abroad. Petals, by the
way, are molded, but
asserubly s all by hand,

There are said to be
around 100 manufac-
turers in Hong Kong
alone,

One tmpaorter report-
ed 4 S0Y increase in
sales between 39 and
‘G0, Linporters comment
on the rapid turnover
ot atems e this field.
The current big “kick”
pal wne nnporter: Bou-
painvillea, Ming trees,
nursery stock, ever-
'Lil[l}"t. .

A rad-hot, new iem
15 utten good tor unly
JU days.”

The Whelesaler

From the importer, most of these plastics go to a variety of
Wholesilers and distributors—who in turn supply the retail
tlonsts wnd various other outlets. Comments from distributors:

“Foliage plants account for one-half of my business. Trend
s away from larger flowers, such as Carnations. Miniatures such
as baby Roses, Snapdragons, Forget-Me-Nots, go better.”

“Any tHower will sell best when the natural counterpart is in
season.” Usales (for aruficial flowers) have expanded rapidly
tut the past three years and I think will continue to tor at least
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anthicr two yoears.”

UMy higgest siales are to the more progressive and apuressive
shops who chm thae the more antibicial flowers they scll, the
twne tresh Howers they sell, as it brings more tratfic into the
stote

Jubbers and distribators sell flowers, not arrangements  Retail
flower shops often sell flowers arranged as they can get 4 higher
tathup, thus not have o compete with dime store prices.

“Phsuc Tlowers aie an important part of the florist distribu-
tot's husingss.”

“hive years ago we hadd only Japanese celluloid flowers, four
years ago we pot Japanese vinyl, three years ago the first poly-
cthylene Howers from lialy (much better ), two years ago crude
polycthylene from Hong Kong, one year ago fine polyethylene
Howers trone Hong Kong at much lower prices than from ltaly,
France or Spain-—and they are now considered the best buy.”

“Our Jolige cames mainly from fraly, Puerto Rico, and some
dunestic ™

Vdestabutor ) T get the feeling tha plastic flowers do npt
bt the sale of Tiesh flowers or plams and definitely add
the mncue of the flower shop.”

Artificials in Flower Shops

The nest group ol daterviewers descended on several dozen
et tHlower shops — large and small, some retail growers, some
pure retalers, Apain, some interesting comments: y

(Revatler ) : "We sinply do not use plastic flowers in funerals.
Furtherinore, 1 don't know of any retailer who does.” This was
aliiost o wmversal comment. Somie aruficials are uesd for grave
decarations espeaally at Memorial Day. Of course, most goud
arttical tlowers would simply be several times more expensive
tor - funeral spray than would real unes—when you consider
that 11 45 strictly g one-tiune use.

W should realize though that plasue tluwers are setting better
Past o wall probubily et cheaper as they are more widely used.
Phere s ne guarantee that, with clever promotion and lower
prices, artthicals could not beconie @ pare of the American
tuncral N sobering thought!

USone Tancy ardhitecr is always locating 2 plaster back in

darh corner where absolutely nothing can grow sull is we
sty have to put artticial folage mosuch a place

“1teel sure than the totad eftect of vur handling plastic flowers
15 that we sell miore fresh towers.”

(Interviewer y: Al tlower shops seenied o agree that plastic
Howers were just a fud wnd that withor o few years they would
not be as prevalent as they are wday. One florist mentioned
thac . public education progrant should be started 1o get people
away drome plastic flowers.”

t Rerailer): "Our long point in plastic flowers is that we can
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“‘Ersatz'’ pansies,

make them into attractive designs better than the cheap outlets.”

(Retailer): "Plastic flowers are used a lot by my customers
as pifts. This is sccond only to their use for home decorations.”

(Interviewer ): "In every shop where | called, no advertising
cr telephone solicitation was done for plastic flowers,” This
was almost a universal comment of those who interviewed retail
florists.

“Plastic tohabc is a blessing for those of my customers who
simply won't water and take care of real foliage.”

(Interviewer) : "All the shops where I called reported that their
sale of plastic flowers and foliage was a very small part of theic
tctal sales—usually less than 59%."

(Retailer): "Three big uses people have for plastic flowers:
first, foliage, that they put in home planters; second, plastic
flowers used as centerpieces (so that if they are surprised by
unexpected company there will be a little color around); thicd,
Geramums, Tulips, etc, used quite a bit as cemetery decoration.”

“In gener o, pood plastic flowers cost at least two or three
timies as .o ch as their real counterpart.”

“"People like plastic flowers as gifts because they can be
shipped or delivered so well.”

Non-Florist Qutlets Speak Up

Several more of our team went into department stores, dime
stores, food stores, gift shops, etc—any non-florist outlet for
plastic flowers. Again, significant comments:

(Interviewer ) : “All stores were enthused over their increasing
sales of plasuc flowers and feel there is a big future in them,
The dime stores and food stores get much better markup from
artificials than from other products which they sell. Wood fibre
cutsages were a big item at one food chain. Marshall Fields in
Chicago carry the highest quality Italian flowers and feel lictle
competition from other stores with Portuguese or even  less
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crpensive Hoog Kong artticals, Frelds get $1.50 1o ane plastic
1! ,\l,iny of these outlets tied in sales on vases, bowls .lrh!
petrery wath plasuc flowers.”

(luresviewer )2 “Uniformly all these outlets considered plastic
thwers an impulse item. The larger department stores teature
the the yeat round, Food stores tended to ofter pl.taliL _]ul]quits
i the spring, plostic Geraniums in May-—whatever was in
SCANL :

(Laige food store )y "Over half of vur plastic flowers are sold
prearcanged

(Gite shop o “Many o our plastics are sold in arrangements.
Our buyer does the arranging.  Sales wend on artificials is
detimtely up.”

(Chiamn dime store operator): “People seem to buy a lot of
plastic tlowers tor grave decoration, They want color there
bt ate too far from the cemetery to take care of fresh flowers
or plants. We look for a real increase in plastic flowers in
the future.”

“Muost ol our sales are not arranged. If we had time to
artange them we would sell more.”

(Dime store manager): “Main reasons people buy plastic
fluwers are, first, for home arrangements; second, decorate graves
at the cemetery; and thind, to dress up an inexpensive gift of
puttery or a vase.” 3

(Our mterviewer at Marshall Fields in Chicago): "About
balt ot Field's sales were arranged, half not. Roughly one-quar-
ter of therr sales was toliage, three-quarters were flowers. Sales
were very goud. They otten have a designer right on the floor
Ao with the flowers-——he will take the container you buy and
the Howers you buy and make them up for you right on the spot.
Fichds have done some stronyg advertising to push their plastic
tlowets  Uhe latest new thing here 1s tuberous Begonias—a
batseHower long with several leaves. Looks very real.”

CFronn the Marshall Fields ad for plastic tlowers): “Bursting

1othe spring scetie 1.uukmg as it your tlorist had just de-
lineted them are these lovely plastic flower arrangements by
Cotbosco. Add tlower colors to your rooms for spring, on
mantels, tables, and as centerpieces with candles matching. A
nce Valentine idea, o The ad features arrangements from
St to 310 cach

Now the Housewife

We reasoned that since decorating the home—and gitis- were
the two prmcpal uses of aruhicials, comments from the house-
wite nnght turnish more hght on the subject.. So, hete we go:

lterviewer ) "Housewives that 1 talked o liked plastic
tlowers because of the mimmum care. No watening or change
ol water. Nuo muss, no dropped leaves ur petals. Plasuc plants
cans b oused i mside areas that do oot have enough light tor
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Laster design—with plastic roses. A recent design clinic of a major trade
group featured one entire session on use of plastic flowers.

live plants—and will keep looking good for a long time.

“Their objections scemed to be the lack of fragrance and fresh-
ness, fading with age, and lastly high cost of some of the better
plastics. Most of those I talked with felt that if budget priced
fresh plants and cut flowers were more available either in super-
markets or some other high traffic areas, they would use more
of them.

“Most seemed to not object to the cost of real bedding plaats
for their yards because they get summer-long beauty. The same
maoney spent for a centerpiece indoors will last only a few days.

“In no case did anyone say they bought less fresh flowers
because of plastics.”

(Interviewer ) : “All the women [ talked to wanted real flowers
for holidays, birthdays, Mother's Day—would not think of using
plastic Howers for these occasions.”

Unterviewer ) : “Everyone [ talked to would always prefer
real tlowers to artificial.”

(Housewife): "I just don't like to have plastic tlowers in
window boxes or flower beds. I'd much rather have real ones—
and they aren’t expensive, so 1 do.”

(Interviewer): “We have simply not established a tradition
ot keeping fresh cut flowers in the home in our country. This
was brought out by a Hungarian lady 1 interviewed: ‘Life is
simply not worthwhile if you can't have a few real flowers
around the house’.”

(Interviewer ) : "Plastic flowers are simply not competitive with
the bedding plant trade. People 1 talked to uniformly wanted
real flowers in their window boxes and flower beds.”

{ Another interviewer ) : “Housewives 1 talked to in the middle-
and upper-income brackets would surely buy more real flowers
it they were available at lower prices. The medium-to low-
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ienine Dauabies wonbd paobabily  boy dew resl flowds even
o thiese cicumstaneesy

Chnterviewer 1o UAfwar talking o six housewives it seems to
me plastic Howers and real ones are not competitive really, Arti-
Bonals wre e a ditferent cass— mare like pictures on the wall—
ar e the dlass ot the plasnc fruie which you often sce - purely
tor decoration.”

tlteiviewer ) "By dar the big use that housewives made of
plasuc towers was sunply to decorate their home, This must
Lo tmany times over the volume resulung from such things as gift
use, cemetery planung, e All six homes | called on used plastic
tlowers for home decoration—npone of them for other purposes.”

( Housewite ) : "Cerrainly plastic flowers are not more stylish
than teal ones. Anyone would rather have real flowers.”

(Housewife): “No, 1 surely don't like plastic bluoms in
my window box, They look like a cemetery!”

(Housewite): “Sure, I'd buy more flowers if they were
chesper and more convenient. - Flower Shop is the only
place I know where 1 can go in and ask for a bunch and get some-
thang for $1.50 - even seconds. | don't care if they are seconds
as dong as they ar real!”

tHousewtle ). 1 tunk plasuc Howers will never take the
place ot real ones, However, [use them because they are reuse-
able und thus economical over a long period of tme. Plastic
tlowers could never replace the real thing.”

Lastly, Business Users

These fellows called on banks, retail stores, hotels, bars, etc,
where plastic (or realy tlowers and plants were displayed.

(Country club munager): "We have tured largely to use
ol artihicnd folinge here Real plants take oo much care and
wateiing, keeping leaves dean, timuung dead foliage, ete. Things
pust don't grow o the dark intertion of our club.”

(Aarrager of high grade jewelry store in Chicago): "\We have
o use plastic o ars i our window decorauions because 17100
Lot and sunny  However, we are using live foliage e = our
stute and they scein to Ju well because of the fair anount of
lght. 1 otee! e el toliage plants give our establishment much
ot prestige s s mpurtant licie -uur jewelry is real, so
our plaats certanly shauld be, too, Fuithermore, I think the live
toliige o ey o the dong rund

(Large television store in Chicago): "We use nothing but
live foliage plares and they are doing exceptionally well. We
Lave o fairly Lot foterior in our store plus a lot of artificial
hight which |.Llin Sume ol our pi.ml:a have been here for several
yoars. We teel the Dive plants give our store much more prestige
and appeal than plastic ever could™

R radintor outlet in Chicago ) "As you can sce, out whole
store s treely decornted with aniticial foliage. There's been
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Here's how a few plastc
primuls stems  can dress
up a bie ol pottery.

sume problem with keeping them clean from dust and the display
is probably nuw obsolete. However, with the poor light we have
it scems like plasllu are the best bet for us.’

(Interviewer ): “Also called on a high grade furniture “outlet
and a top Loop hotel. Both used real plants for their decora-
tions —both commented that the general prestige was an impor-
want factor even though they require replacing occasionally due
1o low light in certain areas. Incidentally, the Chicago Art In-
stitute was quite well decorated with real live plants.

"I came away from my calls with the definite fecling that
those concerned who are on a high prestige level certainly
consider live plants and flowers where they can possibly be
used as a distinct prestige advantage.

“As would be expected, night spots, restaurants, clubs, etc,
that are very dimly lighted are obliged to use artificial flowers
and plants.

“Probably the majority of these industrial type users of foliage
are using artificial plants. However, there are still a substanual
number of live specimens seen in the better places.”

Our Conclusions

Can hest be summed up by answering the four quesuons posed
ar the start:

1. How much bave ariificials cut veal flower salei?

The $64 question!

The conclusions we drew were, in a way, an incongruiy.

Almost without exception, wholesalers, retail florists, house-
wives cte., insisted that “artificials” had not and would not
reduce the sale of real flowers.

(Housewife): "1 don't think they replace flowers in any home,
but are just a szpplement. 1 don't think housewives use fewer
real tlowers because plastics are on the market. 1 wouldn’t cven
put them in the same category. To me they are more of an
ornament—like a vase, Very seasonal.”

(Interviewer): “The use of plastic flowers in the home has
not affected the amount of real flower purchases. The house-
wite looked upon fresh flowers as something of 4 special
vccasion, while plastic flowers were regarded much as a piece

.99



Piastiie 13 aven used G
place ob real tlowers) o
sell other producis.

cb turmiure mwore ar less permanent,”

Reral tlorists umformly insisted thay, if anything, artificials
wreased their sale ot real flowers,

(Retarl Honst interviewers ) “Plastc Howers seem to increase
sale ot real Howers due probably to o more acute awareness
of Howers, Most rctaders felt that plastic flower purchasers
wore wriginally people who bought few real flowers.”

(Retaider ) “Plastic tlowers bring muore people into my stare.
Mowe rrattic, muore sale of real flowers. I have to crry them.”

B, sow the ancongruity inall this.

Hecatheotb ity daring the housewife interviews.

Sotichow you get the debimre teehng that the stong demand
o plastic Howers teflecs & hunger for real Howers—whicl:
woive peaple semply cannor afford. Taciy this says that if we
as o mdustry could miake real tlowers conveniently available
At luwer prces, housewives would be delighted © Luy them—-
wmd by fewer plaviics. They love real flowers,

Bevause they are alive!

cHousewife interviewer ) " The answer from 7 out ot 9 whom
ralbed with was dhatif they could attord 1g they would have
fesh tHowers evary week, and tho wonld auto. ically cnt
watin the e uf "i/.n.’h j/nrr et

Partly ar least, people bought $100 million ot aruticials be-
catme teal Howers were oo expensive on an every week basis

aind hard o buy

W sked housewives: would you buy real flowers regularly

vou would buy even o osimall bundh tor under 31 or 3150

{10 ]

Looks real—but 1t's the
skilled hand of the plastic
flomer maker at work
apain

conveniently along with
your weekly shopping.
Most said yes,
Conclusion on ques-
tion $1 (our opinion):
Plastic flowers are cut-
ting inte the sale of
real flowers especially
tur homie use. More ac-
curately, we should say:
peaple want more flow-

ers in their homes. They
are turning to artificials

because they are cheap-
er in the long run. It
would seem that this
trend  toward  plastics
could be reversed if ef-
fecuve low markup
cash and carry outlets
for real blooms could

be develope 1.

Perhap:  the reason
Europe has not gone
on this plastic flower
binge 15 simply because
they hare established
cash and carry outlets for real flowers and because the people have
cume to accept fresh flowers as part of their every day lite. The
German worker can buy a few real flowers on his way home
Friday night—for 98c.

Perhaps plastic flowers will finally foree US. growers to set
up more of this type distribution,

People don't want plastics. They want real flowers!

It should be added here that some part of the present plastic
flower volume is here to stay, They do fill certain needs which

(1]
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veal tlowers and plants simply caenot. This was brought out
wthe preceding pages However, sume part of the preseat $100
withion ut aruboals could be replaced by effectively offered
|nu[‘|'|.l tlowers —in our npllliull. \Vllt&lhcl‘ this "]3.1“” is h:!.tf,
muie, or less, we don't know,

20 What wie the ten year prospects fer aruficials?

Those concerned with plastic flowers, especially the non-florist
autlots, were unitonnly optimisuc about the future. It's booming
and they expect 1 to cqnuinue. Quality and realism of plastic
Dlooms is baproving starthingly.

It would scem that the future balance between plastic and real
Howers would depend greatly on how effectively real flower
men can develop lower price merchandising.

0 What can flower growers do to win the marker away from
plaveie blovms?

We don't pose as experts on develuping cash and carry outlets
tor Tresh Howers, [t dues seem, though, that it is more a matter
ot setting up distiibution channels, The tact that the U, S. has
ponc on such a plaste flower spree without any big major pro-
mation makes one realize that the demand for flowers is there.
4o e Twnficiali EBere to stay? Or 15 it just a boom?

Many peuple we talked with who know the retzil flower busi-
ness feel that this is something of 4 “fud” we are going through.
However, artifwials have been with us for a long time. Sales
today are big It would seem folly w assume that the fad will
soun be over,

Here's pant of the geoup that did the plastic tlower interyviewmg.  From the
tele: Barl Mester, Jouhn Holden, Phil Jooes, Darcell Messick, Ed MHarthun, -
and Lacry Rerho, Not prosant i the photo hue also ook part were: HBub
Kician, Jack Kune, M, C, Wiight, and Awvilla Kerst, Al members  of
the Hall swatt.
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AUGUST NOTES

Phil Jones

DON'T OVERLOOK PERENNIALS

The writer was fortunate in being able to spend a week last
May in the Detroit, Milwaukee and Indianapolis arcas calling
on bedding plant growers and retailers during the height of
the bedding plant season. During the course of these visits,
one revealing and pertinent point was made clear. More Peren-
nials are being sold along with Bedding Annuals each spring.

Quite apparently there is a widespread re-awakening interest
in Pereanials among home owners. Today's plant buyers are
predominately a different generation from those who bought
plants 20 or 30 years ago, and who had come to look upon
Perennials as “old-fashioned” and a hold-over from horse and
buggy days. To this modern group of home owners, Perennials
are cither something new and exciting, or they have a nostalgic
appeal that, in itself, is becoming more and more popular.

At any rate, the demand for well grown Perennial plants is
definitely on the upswing, and alert bedding plant growers are
taking advantage of it, and promoting it. One thing is different
however—the manner of handling these plants. Not many are
offered as cumbersome field grown clumps. Instead, today’s
grower handles them much like annuals in Paks or in 3 inch
Jiffy-Pots. A mid-August sowing permils enough time to get
container-grown plants established sufficiently to go into frames
by late fall. Jiffy-Potied plants are often plunged into soil in
frames or open beds which enables them to maintain a good
soil ball when dug in spring. Paks are placed directly on a sheet

Aquilegias (or Col-
umbines as they
are snore popularly
called) have wide
appeal (o many mod-
ern home owners.
Sce uu:mnpunyinﬂ
story on today's new
Perennial anarket.
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