W ATER GARDENING FROM A RETAIL POINT OF VIEW

by Rita Randolp, Tennessee Flower Growers Association

My first introduction into water gardens was many years ago, as a
child, my father took me to a garden that belonged to an old friend
of his. It was a wonderful rambling estate that had a lovely old
stone house and well established gardens. There was a long, slop-
ing, shaded hillside that had a creek running through it, twisting
and turning under trees and azalea beds, until it emptied into a natural
pond at the end of the hillside. We went there often to deliver rhodo-
dendrons and other specimen plants, but while my father and his
friend would discuss the plant material, I would run take my shoes
off and play in the shallow creek.

On one of the trips to this garden, I made my usual side step to the
creek to play, and to my horror...there was no water running! The
old friend, seeing my disappointment, quickly replied, “Oh, don’t
worry, I'll turn it on for you!”. He took a few steps over to the well-
house and turned on a pump that would bring life back to the creek.
You can imagine how strange it might have been...the disappoint-
ment in knowing it wasn’t REAL, and the relief that the water would
return. It left me totally confused.

As 1 got older, I myself, learned how to use this trickery. Water
features have pleased many a child since, of all ages. We have sev-
eral ponds, tanks with spouting frogs, and fountains, as do most
retail garden centers. The problem now develops of how to tell folks
how to take care of these things. It takes quite allot of dedication to
properly educate the retail public on how to succeed at water gar-
dening. Do we do a good job at it?

The growth of water gardening as a hobby, is different than the
growth of the industry. And make no mistake, there IS a difference.

We know that to really understand the delicate balance that takes
place in the water feature, takes time and patience to learn properly.
Teaching our customers the difference between fountain pumps and
filtering pumps is the service we should be providing, and teaching
them that a very small pond should not be placed in full sun, espe-
cially if you expect to raise fish.

The wide selection of filtering materials available is seldom dis-
played, but the simple solution is to provide a hand-out to your
customers explaining such items exist and are available. Hand-outs
are a personal way of demonstrating your knowledge, and ability to
answer customers questions. It’s disturbing to me that many land-
scapers and garden centers opt to offer one and only one water gar-
dening system just so that they don’t have to train employees or
their customers on the large variety that exists. Also, the fact is, that
many companies offer ‘pond kits’ that are under-powered and un-
der-filtered, when taken into consideration that most novice water
gardeners are certain to overload the system, falling in love with
every fish they see. I know, I did the very same thing at first, until I
learned how to balance the system with more plants, better filters,
and larger water volume, not to mention regular water changes.

Offering a small list of books on the subject is a good idea. We keep
a single copy of the few we want to suggest on hand. This prevents
us from having to keep a stock of books on hand, and allows our
customers to preview the sampling before buying.

Education is key in keeping the hobby alive, and ensuring that the
water garden industry will not become a passing fad.

COLOSSUS

THE GIANT
PANSY

Introducing the first true giant pansy to come along
in nearly 30 years! Colossus blooms measure from
31 to 4 inches — throughout the summer and fall!

And, Colossus is available as PreNova® and
PreMaglc pregerminated seed.

For all the details, call:

John Scott . Shawn Simmons
Georgia @ South Carolina
(800) 219-0675 (803) 996-5153
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; The Most Widely Used Hort:cu!tuml

Catalog in The Worid -

560 Puges In Full Color
Over 27,000 Horticultural Products
For Every Need

Products Include: Benching Systems e
= Containers e Fertilizer & Injectors
8 ° Greenhouses ¢ Growing Mediums ¢ Heating
& Cooling Equipment e Lighting Equipment e
Misting Systems e Landscaping Tools e Pesticides ¢ Poly

Coverings e Safety Equipment e Watering Accessories
And Much More!

Please request your FREE catalog on your Business Letterhead stationery

and verify your position in the Horticultural field with your State Resale
Tax Certuf‘cate and/or Federal 1.D. numb

4500 Earth City Expressway
Earth City, MO 63045 Topeka, KS 66618
314-506-4500 « Fax 314-506-4510 785-234-5652 « Fax 785-234-5691
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1415 N.W. Moundview Dr.
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30’ X 96’ FRAME ONLY 6’ SIDES Gothic Style Gutter Connects
$3,025.00 Starting at $1.18 Sq. Ft.
UP TO 8 SIDES AVAILABLE * Superior Strength « Higher Gables « Easier to Cool
INCREDIBLY STRONG RECTANGLE TUBING! « Affordable prices * Frame with Aluminum Gutter

RT™ COLD FRAMES
20’ X 96’ FRAME ONLY
Strong 1"x2” Rectangle Tubing
$825.00

ATLAS GREENHOUSE SYSTEMS, INC.
HWY 82 EAST - ALAPAHA, GA 31622
1-800-346-9902 - FAX: 1-912-532-4600 = 2D
—

—— vmw.atlasgreenhouse.com Call for full color catalog... ' i

IN QUALITY

you save when you own a

Mist'r Drench, you'll wonder how you
ever got along without one. With two
sizes and high-low pressure there is

ELECTRIC

enough pressure to wash and clean,
yet low pressure enough fo handle
MISTR chemical misting, drenching and shading
DRENCY] o 4 applications. The choice is yours, there
S is one just right for you.

For more information contact:
303 South Main ® George, IA 51237

S/IEBRING ”l | : B Phone: 712-475-3317 © Fax: 712-475-3490

e-mail: siebringmfg@siebring.com
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